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Editor's Note

December 2025 | By Adrian Pavia

Director EPICA | Director IADWP Latin America
and Spanish-speaking Caribbean Islands Chapter

December arrives, and with it that magical pause that
invites us to look back, be grateful, and believe again in
the essential: love, family, hope, and unity. The holidays
are much more than lights, toasts, and hugs; they are an
opportunity to reconnect with what truly matters. In this
time, | wish that every one of us who are part of the great
community of IADWP and EPICA finds in their heart the
perfect reason to smile, be grateful, and keep dreaming.
May Christmas embrace us with warmth and may the
new year find us full of energy, with light souls and
kindled spirits.

Being part of thiscommunity is a gift in itself: a network of
professionals with solid values, mutual respect, and a
deep commitment to making love —in all its forms— a
memorable experience.

For those of us who work in the world of weddings and
events, these dates have a special flavor. Because while
most sit down to enjoy, we are there, among garlands,
glasses, and candles, ensuring that everything is perfect.
Being a planner during the holidays is a balance between
the difficult and the beautiful;, we are the architects of
others' joy and, at the same time, the hosts of our own
emotions. We create atmospheres, illuminate spaces,
choose music and flavors, and behind

every detail there are hours of work, passion, and
dedication. But there is something deeply gratifying in
that: in being part of the moment when families reunite, in
feeling that what we do transcends the visual and
becomes emotion. Because when the last guest smiles,
we understand that our profession is not just organizing,
but giving happiness. Andyes, sometimes we are also the
ones who raise our glass with a mixture of exhaustion and
pride, knowing that, in some way, we work for others... but
alsoforourselves.

This 2025 has been an extraordinary year. A year of
achievements, expansion, and fulfilled dreams. As a
community, we have shown that when working with
commitment, respect, and vision, results always come.
We lived memorable moments: congresses, galas,
recognitions, new alliances, and above all, a growth that
feels genuine and shared. From Los EPICA TALKS, which
gather more and more professionals from all over Latin
America, to the achievements of our National and
Regional Chapter Leaders, who with their leadership and
passion keep the flame of learning and excellence alive.
Every meeting, every project, and every word of
encouragement have been part of a path that becomes
more solid year after year. And if there is one thing we
learned together, it is that success is not measured in
figures, but by the impact we leave on the people around
us.

Today, as | close this cycle, | feel profoundly grateful. For
the team that accompanies me, for the colleagues who
inspire, for the friends that work transformed into family,
and for every reader who finds in EPICA Magazine a
window to inspiration.

This magazine was born with the desire to leave a legacy,
and each edition reaffirms that we are on the right path.
May the next year find us welcoming changes with open
arms, understanding that evolving is part of growing, and
that new challenges are not obstacles, but opportunities
toelevate ourindustry even further.

Let's continue to be ambassadors of love, builders of
dreams, and witnesses of unique moments. | toast to all of
you, to your projects, to your families, and to the beautiful
privilege of being part of this community that never stops
dreaming. Because if | learned anything in all these years,
itis that the true magic is notin the lights of the tree, but in
the people whoilluminate our path.

Merry Christmas and a prosperous New Year!
With affection and admiration,

Adrian Pavia

Director EPICA |
Director IADWP Latin America
and Spanish-speaking Caribbean Islands Chapter
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When we talk about luxury in weddings, many people
think of flowers, crystal ware, and dresses, but the true
luxury—the one I've learned to understand after more
than 15 years designing stories—is not in what shines, but
in what remains. Today, the most powerful luxury is
emotional luxury: the one that is not exhibited, but felt. It's
the one that makes a guest close their eyes and say, "this
touched me" And to get there, you don't design tables...
you design memories.

| always say that a wedding doesn't start with the
decoration, it starts with the intention. What do you want
to tell? What do you want people to remember? When a
couple comes to me, before talking about flowers, | ask
them about their story, their energy, their fears, and their
dreams. Because if | don't understand that, | end up
producing a beautiful wedding..yet an empty one. And
today, more than ever, empty weddings are felt.
Weddings without soul are noticed. Weddings that say
nothing are forgotten the next day.







To create emotional luxury, the first thing is the narrative. A
good wedding planner doesn't just organize vendors:
they translate a story into atmospheres. Emotional luxury
is in that first impact when you enter a space and
something connects with you without knowing why: the
right light, the correct aroma, the necessary silence, the
music that caresses without shouting. | have always said
that a well-done wedding is recognized with your eyes
closed. If you close your eyes and continue to feel beauty,
the true designisthere.

The second element is the details. And when | talk about
details, | don't mean 'filling" | mean "thinking" A well-
placed napkin says more than one hundred centerpieces;
well-directed lighting does more forthe atmosphere than
one hundred lamps. People believe that luxury is found in
quantity, but emotional luxury is found in precision. Tip for
couples:investin light, invest in sound, invest in narrative.
Good audio saves the ceremony; bad light ruins even the
best decoration

The third point is atmosphere. Atmosphere is the silent
magic that makes everything make sense. And that
atmosphere is achieved with coherence: coherence
between the story, the colors, the music, the food, the.

location. A wedding is not a collage of Pinterest ideas; a

wedding is an experience that is lived from beginning to
end. When | design an event, | think about how the guest
enters, what they breathe, what they feel, what they
remember, at what moment they laugh, at what moment
they cry. That is curation, that is design, that is emotional
luxury.

My invitation to all couples—and to my colleagues—is
simple: don't just think about what is seen. Ask yourselves
what you want people to take away. Because flowers
wither, photos remain, but the emotion... the emotion is
eternal. And if there is one thing | can attest to after so
many years in this marvelous industry, it is that a wedding
with emotion transcends any budget, any trend, and any
fashion. New luxury is not what you show. New luxury is
what you transform. And there, right there, is where the
magic of designing weddings that are felt, not just seen,
begins.

David Betancur

Wedding Planner

Wedding and Event Designer
Instagram @davidbetancurwp
Tik Tok @davidbetancurwp






The Colombia Chapter of the IADWP met in beautiful
Cartagena to close a 2025 full of challenges, learning,
fulfilled dreams, and new purposes. Nothing could be
more coherent than meeting in the city that inspires the
global industry: Cartagena, a destination that not only
dazzles with its beauty, but also with the collective
strength of those who representit.

Our Kick Off 2026, held last November, was a success that
was only possible thanks to the collaborative effort of a
team committed to showcasing the greatness of
Colombia to the international destination wedding
industry. Beyond the itinerary, this meeting made it clear
that when we work together, we empower each other,
protect each other, and advance as one professional
bodly.

An 18-hour day
that felt ke an
INstant.

We began the day at the iconic Sofitel Legend Santa
Clara, where Emy Gonzalez Makeup Artist and her team
were in charge of the participants'impeccable look.

The historic corridors of the hotel were the perfect setting
for Olga Ferrer and Morada Photography to capture the
vision of luxury with which we project a 2026 full of

successes.

We continued at Candé, which welcomed us with a
traditional Cartagena "posta’ (roast beef) and a tour of its
ideal spaces forancillary destination wedding events.

Then, the Fuerte del Pastelillo restaurant became the
backdrop for our cocktail party, embellished by
CreativoEventos. At the same time, the Cartagena
Tourism Corporation officially welcomed our members,
reinforcing their message: Cartagena remains a

destination with open doors.

Aboard the Maxicat catamaran, the celebration came to
life. The music by Andrés Paternina DJ, the culinary
proposal by Pia Rodriguez Chef, the desserts from Azucar
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y Cocoa, and the cocktails by Diego Cabadias made the
night a sensory luxury. Juan Arellana (Are Films) and
content creator Camila Zapata also joined, masterfully
recording the essence of ourindustry.

The perfect closing came with artisanal pizzas from Ely
Cafe, enjoyed while the bay gifted us with a view that is
always moving.

And although Cartagena has so much to offer that one
day is not enough, we concluded our day at Mirador
Gastrobar, with the Clock Tower illuminated in the
background: a magical ending for a Kick Off that left us
inspired, motivated, and ready to welcome a 2026 full of
opportunities.



ot
s e e

AT

- |- _ When we walk together,
Mmool & - nothing stops.us.







Wwe celebrate |
han an ach/evemen

It is the symbol of a chapter that fortifies itself, supports
each other, and honors the unity, empathy, and pride of

T h e t r u e being part of IADWP Colombia.

e s s e n C e l Because our country does not just celebrate December..
itfeelsit, sharesit, and livesitin community.

our unity

as an industry.

And together, we are ready foran extraordinary 2026.

Beyond destinations, lights, and flavors, December in
Colombia teaches us something essential: the greatest
strength we have is the one we build together.

In this industry that lives on creating emotions—and that
often requires strength, resilience, and vision—we have
learned that greatness appears when we walk
collectively. We are a team that supports each other,

listens to each other, takes care of each other, and

Sonia Martinez Jurado

National Leader IADWP Colombia
Bridal Agency

celebrates everyachievementas a shared achievement.

\¥’hen one advances, we all advance. When one needs
support, we are there. This photo we share today is not just
amemory of the Kick Off.






The art of setting the table at Christmas is a way of telling
stories: it speaks of our traditions, the weather, the culture,
and the wishes we share during these dates. Through
tablescaping, we can travel through different countries
and ways of experiencing Christmas, without leaving
home. The following four tables show how;, with carefully
chosen elements, itis possible to reflect diverse identities
and, at the sametime, a single spirit of celebration.

The first table is inspired by Mexico and the richness of its
craftsmanship. Here, every element has a human imprint:
hand-embroidered table runners, full of vibrant colors

and traditional motifs;artisanal candles that not only

illuminate but also transmit warmth, and decorated
Christmas bread that invites sharing. Blown glass, made
from recycled glass, provides sparkle and ecological
consciousness; its imperfect and unique shapes recall
the work of the master artisan. Although the Christmas
tree is not native to Mexican tradition, artisans have
adopted and reinterpreted it with their own designs,
creating pieces that mix Christmas symbols with local
iconography. This Mexican table celebrates Christmas
from creativity, sustainability, and pride in handmade




The second table is inspired by the winters of European
countries. Here, the dishware with nutcracker motifs
evokes classic tales and centuries-old traditions, while
the abundant crystal reflects light as if it were ice,
recalling the cold winters of Northern Europe. Small
Christmas trees distributed along the table create the
sensation of a miniature winter forest. Red flowers
combined with pine branches provide contrast and
warmth, emphasizing the idea of refuge in the midst of
the cold. Finally, the delicate and transparent crystal
angels symbolize the announcement of the Child Jesus
and add a spiritual and poetic component to the
ensemble. This European table combines elegance,
nostalgia, and an almost fairy-tale atmosphere.

The third table represents a modern winter, with a silver
and black palette that opts for sophistication. It is a
minimalist, elegant, and urban proposal. The silver details
recall the sparkle of snow under the light, while black
adds depth and contemporaneity. Champagne flutes
take center stage, because at this table, not only
Christmas but also the arrival of the New Year is
celebrated. It is a table designed for toasting, for
extending the night, for those who experience the holiday
with a cosmopolitan and refined sense. Here, tradition is
mixed with current design, resulting in a festive but sober

scene.







The fourth table is an organic table that represents

Christmas in many Latin American countries, where the
warm climate transforms the way of celebrating. The
rattan base plates, made by Mexican artisans, connect
the table with nature and manual labor. Colorful, juicy, and
abundant tropical fruits—replace the typical winter
elements and remind us that Christmas can also be lived
under the sun. The green goblets recover the traditional
Christmas color, but adapted to a fresher and brighter
environment. This table reflects the human and climatic
warmth of Latin America, where the celebration is lived
outdoors, among intense flavors and a relaxed but careful
aesthetic.

Collectively, these four tables show how Christmas
tablescaping can become a cultural map: from Mexican
craftsmanship to European fantasy, passing through
urban modernity and tropical Latin American freshness.
Each table is an invitation to celebrate the diversity of the
world through design, without losing sight of the deep
meaning of Christmas: to share, to be grateful, and to
gatheraroundthetable.

Guadalupe Alvarez
Director Penzi Weddings & Events
info@smapenzi.com

Tel: +52 415 152 2840
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Today, we live ina loud era. Especially in December, the
world seems to accelerate in a frantic race of shopping,
events, and a visual saturation that often leaves us more
exhausted than festive. We have become accustomed to
measuring the "success" of Christmas by the height of the

pile of gifts or by how "Instagrammable’ the table was.

But, if we pause and listen carefully, we will notice that
there is a change in the air. A trend that goes beyond
fashion and touches the core of how we live: Silent

Luxury.

In the world of fashion, "Quiet Luxury" speaks of quality
over logos, of textures over sparkles. But applied to our
celebrations, and specifically to Christmas, this concept

becomes a spiritual manifesto.

The true silent luxury of Christmas is not branded
tableware or a twenty-course banquet. The true luxury is

Presence.

The aesthetic

of calm...

Celebrating from silent luxury means turning down the
volume of external noise to turn up the volume of human
connection. It is understanding that elegance resides in
intentionality.

Imagine a Christmas where the focus is not on the
perfection of the setup, but on the warmth of the
atmosphere. Where we exchange the stress of cooking to
impress, for the pleasure of cooking to nourish. It is a
return to the essential: natural wax candles that burn
slowly, linen tablecloths that invite touch, green branches
gathered from the garden, and, above all, time.

Time without haste. Time without notifications.




The gift of the
'sobremesa’

In my 19 years organizing events, | have seen spectacular
weddings and parties. But the moments that are truly
tattooed in memory are not the fireworks, but the
knowing glances and the genuine laughter that arise

aroundthetable.

At Christmas, the true feeling of the celebration lives in
the "sobremesa’. That sacred space where the plates are
already empty, the glasses half-finished, and the
conversation flows without a script. There, between
repeated anecdotes and shared laughter, is where the

family legacy is woven.

Silent luxury is having the freedom to remain seated for
hours talking with our grandparents, listening to their
stories for the umpteenth time, knowing that this time is

the scarcest and most valuable asset we possess.

Celebrating with
consciousness

How do we bring this "Silent Luxury" to our Christmas Eve
dinner? Here is my invitation forthis year:

1. Less "Show," More Soul: You don't need to decorate
every corner of the house. Choose a focal point—perhaps
the table or the fireplace—and fill it with meaning. Use
ornamentswith a story, not just with sparkle.

2. Gifts with Intention: Let's exchange automatic
consumerism for thoughtful details. A handwritten letter,
aframed family recipe, an experience to live together. The
luxury is knowing that someone dedicated time to
thinking about you, notjust money.

3. Honoring Absence: Christmas also has a touch of
nostalgia. Silent luxury allows us space to remember
those who are no longer with us, not from sadness,




but from the gratitude that they were part of our story.

Lightinga candle forthemisanact of deep love.

4. Digital Disconnection: The greatest act of rebellion
(and elegance) today is leaving your phone in another
room. Gift your family your eyes, not the top of your head

looking ata screen.

The return
to the essential

This December, | invite you to embrace imperfection. Let
the tablecloth get stained, let a glass break, let dinner be
served a little late because the conversation was too

good.
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The true feeling of the celebrations is not in what is seen,
but in what is felt. The silent luxury of Christmas is the
peace of knowing that, at the end of the day, the only thing
that truly mattersiswhois sitting next toyou at the table.

Happy holidays, with spark, heart, and a lot of
consciousness.

Paula Abreu

Weddings & Events
hola@paulaabreubodas.com
Phone: +52 22 23 10 76 93
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Romance tourism
lands the Pura Vida

From November 3rd to 6th, the golden coast of
Guanacaste, Costa Rica, became the epicenter of
global romance, hosting the World Romance Travel
Conference (WRTC), organized by the prestigious
IADWP (International Association of Destination
Wedding Professionals). This world-class event
gathered the industry's elite: destination wedding and
event organizers, and romance tourism agencies,
seeking inspiration, alliances, and the latest trends to
create unforgettable experiences. Costa Rica
demonstrated, once again, why it is a leading

destination forromantictourism.

23

Three nights of
m%gic, networking,
and "Tico' flavor In
the Pura Vida style,

The conference was not only a space for learning and
networking, but a spectacular display of Costa Rica's
capacity to organize dream events, with three social

events that captivated attendees:
1. Sunset and Welcome at Hacienda Pinilla

The curtain rose with a memorable Welcome Party in the
Palapas area of Hacienda Pinilla. Masterfully organized by
the company Son Soles, the event was an ode to the
natural beauty of Guanacaste. Guests witnessed an
incredible sunset, framed by excellent music and
exquisite gastronomy. Artistic presentations and shows
added a touch of magic, setting the standard for what
would be a spectacular conference. Thank you Macha

and Andrés forthe incredible effort.




2. The Members' Thematic Party that Exceeded

Expectations.

On the second day, the Costa Rica Chapter of the IADWP
raised the bar with their Members' Party at the luxurious
Westin Playa Conchal Hotel. It was simply a spectacular
night. The thematic decoration, inspired by the beach and
surfing, dazzled with giant marine animals, vibrant
lighting, and an ambiance that transported attendees to
the heart of the Pacific. Costa Rican gastronomy was the
protagonist, accompanied by live music, including the
catchy Calypso. The most impactful part was the artistic
production: acrobatics on silks, fire shows, and various
dances, all executed with incredible logistics. It was a
resounding demonstration of Costa Rican talent and

creativity. Thank you Adriel, Josue, Guillermo, Stacy,

Andrea, and Laura for the organization and logistics.
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Party on the beach of the JW Marriott Guanacaste, alsoin
Hacienda Pinilla. The company MFC designed an eventin
pure beach style, keeping the focus on warmth and local
flavor. Attendees enjoyed the delicious Costa Rican The World Romance Travel Conference 2025 in

gastronomy while being entertained by a high-quality Guanacaste was a resounding success, not only for the

musical group, saying goodbye to the conference with IADWP but for Costa Rica as a romance destination. Each

the rhyth d joy that ch terize th try. Thank
© ym and joy that characterize the cotntry. than social event not only delighted attendees but served as a

you Ferforsuch a lovely event.
tangible showcase of the creativity, logistical quality, and
professionalism of local vendors. From the dreamlike
sunsets to the high-level thematic productions, the
conference reaffirmed that Costa Ricais ready to continue
being a world reference for weddings, honeymoons, and

romance tourism. The future of love travels to the Costa

Rican PuraVida!

MSc. Jeffrey Cervantes Calderon

Costa Rica Wedding Planner
National Chapter Leader Costa Rica
+506 8665 0990
director@crweddingplannercom
Instagram @CRWeddingPlanner
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There are nights that are not forgotten. There are
moments that are not repeated. And there are
celebrations that mark a before and after in the life of a
creator.

Such was the official launch of "Experto en Bodas”
(Wedding Expert), the first book by Adrian Pavia, an
undisputed benchmark in the romance industry in Latin
America and the Spanish-speaking Caribbean Islands.

Thursday at the Hotel Colonial de San Nicolas was not
simply an event: it was a manifesto of aesthetics,
sensitivity, and love for the profession. More than 160
guests—colleagues, entrepreneurs, designers,
journalists, sector leaders, and loved ones—filled the
room to accompany the author on a night that combined
emotion, beauty, and impeccable production. From the
first minute, something special was in the air: a warm,
elegant, and almost cinematographic energy, as if every
detail was destined to be etched into the collective

memory of ourindustry.




A presentation
that became
an experience

Guided by the intelligent, warm, and dynamic hosting of
JuanJunco and Analia Bocassi, the presentationtook the
form of an intimate conversation in front of an expectant
audience. There, Adrian opened up with honesty about
his career, his inspirations, and those endless early
mornings in which he poured his soul into bringing the
bookto life.

Amidst laughter, confessions, and reflections, the author
revealed that Experto en Bodas was born from years of
listening to brides, mothers, florists, photographers,
designers, and vendors... but above all, it was born from
the deep need totellwhat neverfitsinto an Excelsheet:

"The passion, the details, and the power of love as a
creative engine.”"

Those present vibrated with one of the most exciting
moments of the night: the live drawing by the artist Manu
Romero, author of the book's original illustrations, who
gifted a piece created in front of the audience which was
received with a standing ovation.







EDFIRIAL DLUNKEN

The essential book:
a guide for brides
and dreamers

With more than 270 pages and 13 chapters, Experto en
Bodas is a work that aims to accompany brides who wish
to create an authentic, organized, and identity-driven

celebration.

Adrian opens the doors of his creative process with a
generosity uncommon in the industry: he shares tools,

techniques, secrets, anecdotes, and reflections that arise

from two decades designing memorable experiences.

It is a book that smells of stories, that is woven with
sensitivity, and that puts into words that silent universe

behind every wedding.

It is hot a cold manual: it is a roadmap with a soul. It will
soon be available in Yenny bookstores, in addition to

direct sales through the authorand Editorial Dunken.
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Eaprerto en bandas

An International
Reference
that Writes Itself

Four times recognized by the DWP Power List as one of
the 100 most influential Wedding Planners & Designers
in the world, and current Director of the Latin America
and Spanish-speaking Caribbean Islands Chapter of the
IADWP, AdrianPavia is, without a doubt, one of the most

respected voicesin ourregion.

His family history—French soul, Italian at heart, and
Argentinian roots—is visible in every chapter of the book:
there is aesthetics, tradition, emotion, and a deep love for
ceremony. In his own words, in his gestures, and in his way
of narrating, one recognizes the creator who understands
that behind every wedding there is a culture, a story,and a

dream.
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A team that made
magjic:
the launch night

None of what was experienced would have been possible

without the talentand dedication of a great team:
Maxi Oviedo - Cover Photography

Cristian Fernandez (Estudio Dark) y Mauro Martinez
(Rosa Producciones) - Cover setting and visual
production

AnaPaulaDechaty Cecilia Mazzoni - Public Relations
Cairat Técnica - Technical support

Hotel Colonialde San Nicolas - Hospitality and service
Editorial Dunken - Publicacation

CoraDeco - Floraldesign

Lusca - Wedding dress for the cover

Luis Guerra Bridal - High Couture

Sillas Tiffany - Setup

LalaAlmacén de Papeles - Graphic design

Luciano Prosperi - Videography

Neoman Original Show Robot - Confetti Show
Sonidos Distantes - Live music

Club Monaghan - \Xines

Maria CodorniuBodegas - Champagne

PaolaBrussa - Press Group - Press

IADWP - Institutional support

Each contributed their art so that the launch was not just
an event, butacomplete aesthetic experience.




36


















































































































	Página 1
	Página 2
	Página 3
	Página 4
	Página 5
	Página 6
	Página 7
	Página 8
	Página 9
	Página 10
	Página 11
	Página 12
	Página 13
	Página 14
	Página 15
	Página 16
	Página 17
	Página 18
	Página 19
	Página 20
	Página 21
	Página 22
	Página 23
	Página 24
	Página 25
	Página 26
	Página 27
	Página 28
	Página 29
	Página 30
	Página 31
	Página 32
	Página 33
	Página 34
	Página 35
	Página 36
	Página 37
	Página 38
	Página 39
	Página 40
	Página 41
	Página 42
	Página 43
	Página 44
	Página 45
	Página 46
	Página 47
	Página 48
	Página 49
	Página 50
	Página 51
	Página 52
	Página 53
	Página 54
	Página 55
	Página 56
	Página 57
	Página 58
	Página 59
	Página 60
	Página 61
	Página 62
	Página 63
	Página 64
	Página 65
	Página 66
	Página 67
	Página 68
	Página 69
	Página 70
	Página 71
	Página 72
	Página 73



